B KHOA HQC VA CONG NGHE CONG HOA XA HOI CHU NGHIA VIET NAM

HOQC VIEN CONG NGHE Pic lap-Ty do-Hanh phiic
BUU CHINH VIEN THONG .
$6:769 /Qb-HV Ha N¢i, ngay < thang 5 nim 2025
QUYET PINH

Ban hanh Chwong trinh gido duc dai hoc Chit lwong cao
nganh Truyén thong da phwong tién trinh d dai hoc h¢ chinh quy

GIAM POC HOC VIEN CONG NGHE BUU CHINH VIEN THONG

Cén ctr Quyét dinh sé 171/0B-BKHCN ngay 03 thdng 3 ndm 2025 cia B¢ truéng
B6 Khoa hoc va. Céng nghé ban hanh Quy dinh chitc ndng, nhiém vy, quyén han va co
céu 16 chite ciia Hoc vién Cong nghé Buu chinh Vién thong; :

Céin cir Nghi quyét sé 22/NQ-HPHV ngay 12 thang 4 ndm 2021 cva Hpi déng hoc
vién vé viéc ban hanh Quy ché t6 chikc va hoat dong cia Hoc vién Céng nghé Buu chinh
Vién thong;

Cén cir Théng tw s6 17/2021/TT-BGDPT ngay 22 thang 6 ndm 2021 ciia B¢
truéng Bé Gido duc va Pao tao ban hanh Quy dinh vé chudn chuong trinh dao tao; xdy
dung, tham dinh, ban hanh chuong trinh dao tgo cdc trinh dé cia gido duc dai hoc;

Céin cit Quyét dinh s6 393/0D-HV ngay 23 théng 03 ndm 2022 cia Gidm déc Hoc
vién Céng nghé Buu chinh Vién théng ban hanh Quy dinh xdy dung, cdi tién va phdt trién
chuong trinh dao tao,

Xét dé nghi ciia Trucng phong Dao tao va Truong khoa Da phuong tién,
QUYET PINH:

Pidu 1. Ban hanh kém theo Quyét dinh nay Chwong trinh gido duc dai hoc Chit
Iwong cao nganh Truyén thong da phwong tién trinh d6 dai hoc hé chinh quy cia Hoc
vién Coéng nghé Buu chinh Vién thong (Chi tiét kém theo).

Pidu 2. Quyét dinh c6 hidu lyc thi hanh ké tir ngay ky.

Pidu 3. Phé Giam dbc Phu trach Co s& Hoc vién tai Tp. HS Chi Minh, Chénh vin
phong, Trudng cic Phong: Pao tao, Gido vy, Chinh tri & Cong téc sinh vién, Tai chinh
ké toan, Quan Iy KHCN&HTQT; Trudng Trung tim KT&DBCLGD, Truéng cac Khoa
dao tao 1 va 2, Truéng Bo mén Marketing, Gidm déc Trung tdm ddo tao quéc té va
Trudng cac don vi ¢6 lién quan chiu trich nhi€m thi hanh Quyét dinh./.

Noi nhan:

- Nhu Diéu 3;

- B6 GD&DT (de b/c);

- B6 KH&CN (3 b/c);
- Ban Giam dbc HV;

- Luu VT, DT (03).




BOKHOA HOC VA CONGNGHE ~ CONG HOA XA HOI CHU NGHIA VIET NAM

HQC VIEN CONG NGHE Poc ldp - Tw do - Hanh phiic
BU'U CHINH VIEN THONG

CHUONG TRINH GIAO DUC PAI HQC

Tén chuong trinh (tiéng Viét):  Truyén théng da phwong tién - Chit lwgng cao
Tén chuong trinh (tiéng Anh):  Multimedia Communication — Honor Program

Nganh dao tao (tiéng Vié): Truyén thong da phwong tién
Nganh dao tao (tiéng Anh): Multimedia Communication
Trinh 46 dao tao: Pai hoc

M s 7320104

Hinh thirc dao tao: Chinh quy

(Kem theo Quyét dinh s6 J09/0P-HV ngaddthdng Y nim 2025 cia Giém déc Hoc vién)

1. MUC TIEU

1.1 Muc tiéu chung (Goals)

Chuong trinh dao tao Chit lugng cao nganh Truyén thong da phuong tién cia Hoc
vién Céng nghé Buu chinh Vién thong huéng dén dao tao ngudn nhan lyc trinh d6 cao, c¢6
tu duy chién lugc, sang tao va kha ning thich ung v6i mdi truong truyén thong toan céu.
Sinh vién tbt nghlep s& co nén tang vimg chic vé& truyén thong, cong nghé dé phat trién
chién lugc truyén thong higu qua. Sinh vién ¢ trinh d6 tiéng Anh thanh thao, ¢6 k¥ ning
giao tiép chuyén nghiép, c6 trach nhiém x& hoi va dao dc nghé nghiép. Chuong trinh dugc
thiét k& theo dinh huéng hoi nhap qubc té, gitp sinh vién sin sang dam nhiém céc vi tri
cong viée tai céc don vi bao chi truyén thoéng, cidc doanh nghiép, céc td chire nghién ciru,
gido dyc va dao tao trong nudc va qubc té, ciing nhu tiép tuc hoc tip & bac cao hon tai cac
truomg dai hoc trong nudc, khu vuc va quéc té.

(The Honor program in Multimedia Communication at the Posts and
Telecommunications Institute of Technology aims to develop highly skilled professionals
with strategic thinking, creativity, and adaptability to the global media landscape.
Graduates will have a solid foundation in communication and technology to develope and
implement effective media strategies. Students will achieve proficiency in English, possess
professional communication skills, and uphold social responsibility and professional
ethics. The program is designed with an international integration approach, preparing
students to take on domestic and global roles in media and communication agencies,
businesses, research institutions, and educational organizations. It also provides a strong
base for pursuing further studies at higher education levels, whether in universities

domestically, regionally, or internationally).
1.2 Muc tiéu cu thé (Program Objectives - POs):
1
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PO1: Sinh vién tét nghiép c6 nén tang kién thirc khoa hoc x& héi, 1y lugn chinh trj,
phép luét ving chic.

(Graduates possess a strong foundation in social sciences, political theory, and law.)

PO2: Sinh vién t6t nghiép thé hién su tuan tha cao cac nguyén tic phap ly, dao dirc
nghé nghiép va trach nhiém xa hi trong céc hoat dong truyén thong.

(Graduates demonstrate strong adherence to legal principles, professional ethics,
and social responsibility in media activities.)

PO3: Sinh vién tét nghiép c6 kha ning giao tiép chuyén nghiép, lam vi¢c nhém hi¢u
qua va linh hoat trong nhidu bdi canh truyén théng khac nhau.

(Graduates are capable of professional communication, effective teamwork, and
adaptability across various media contexts.)

PO4: Sinh vién tdt nghiép c6 kha ning phan tich, van dung sdu rdng céc ly thuyét va
céng ngh¢ san xuét san phim truyén thong da phuong tién, nham x4y dung va thuc hién
c4c chién Iuge truyén thong sang tao, phit hop v6i méi trudng toan ciu.

(Graduates can analyze and based on theories and technologies in multimedia
production develop and implement creative communication strategies suited to the global
environment.)

POS5: Sinh vién t6t nghiép c6 ning lyc hoi nhap quéc té, str dung thanh thao ngoai
ngit va c6 kha néng thich nghi nhanh chéng, hiu qua vé6i moi trudmg 1am viéc toan ciu.

(Graduates with global integration skills, including foreign language proficiency,
effective adaptation to the international working environment)

1.3 Vi tri 1am viéc sau t6t nghié¢p (Job Positions):

Sau khi tbt nghiép sinh vién cé. thé dam nhan t6t cac vi tri cdng viéc sau (Graduates
of the program can take up the following positions/tasks):

- Cén bd ky thuit trong cic linh vuc Truyén thong Pa phuong tién (Technical
personnel in multimedia communication sectors);

- Chuyén vién truyén thong sb, truyén thdng da phuong tién (Specialist in digital and
multimedia communication);

- Chuyén vién san xuét ndi dung s, dao dién truyén thong da phuong tién (Digital
content producers, multimedia directors);

- K¥ thuit vién dung phim, quay phim, thiét ké @6 hoa, nhiép anh gia, nha séng tao
noi dung sé (Youtuber, Streamer....) (Filmmaking, cinematography, graphic design,
photographer, digital content creator (Youtuber, Streamer...)).

- Chuyén vién truyén théng thuong hiéu, truyén thong ndi b (Specialist in brand and
internal communication)

- Chuyén vién truyén thong x& hoi, chuyén vién tiép thi s6, quan 1y chién dich truyén
thdng (Social media specialists, digital marketing strategists, and communication

campaign managers);
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- Chuyén vién san xuét chuong trinh truyén hinh, phat thanh va phat séng truc tuyén,
MC, nha béo, phéng vién, bién tip vién (Zelevision, radio, live-streaming content
producers, MC, journalist, reporter, editor);

- Chuyén vién quan hé céng ching, chuyén vién tb chirc sy kién truyén théng (Public

relations specialists, event communication coordinators);
- Chuyénvién truyén thong chinh sach, truyén thong doanh nghiép, truyén thong cong
déng (Policy communication officers, corporate communication specialists, community

media officers);

- Can bo nghién ctru, gidng day v& truyén thong da phuong tién tai cac vién nghién
cttu, trung tAm dao tao (Researchers and lecturers of multimedia communication at

research centers and training institutions);
- C6 thé tiép tuc hoc 1én trinh d6 sau dai hoc trong nudc va qubc t& (Continue to study

at graduate levels in Vietnam and abroad).
2. CHUAN DAU RA (PROGRAM LEARNING OUTCOMES-PLOS)

Céc chudn dAu ra (Program Learning Outcomes — PLOs) va céc chi bao (Performance

Indicator - PIs) cia chuong trinh dao tao:

[ Chuin du ra (PLOs)

Chi bao (PIs)

PLO1: Nim vimg kién
thtrc co ban vé khoa hoc xi
hoi, 1y luén chinh tri.
(Master fundamental
knowledge of social
sciences and political
science).

| (Be open to acquiring further knowledge in social

PI 1.1: Hiéu céc kién thirc khoa hoc xa hoi, Iy luén
chinh chinh tri.
(Understand knowledge of social sciences and political

science.)
PI 1.2: Dién giai cac van d€ dudi goc do khoa hoc xa hoi

va 1y luén chinh tri.

(Interpret issues from the perspective of social sciences I|
and political science.)

PI 1.3: S&n sang tiép nhan cac kién thirc khoa hoc xa
hoi, 1y ludn chinh trj dé phuc vu chuyén mén.

sciences and political science to support professional

expertise.)

PL.O2: Tuén tha cac

PI2.1: Difn gidi cdc nguyén téc phap ly va dao dirc nghé

nguyén tic phép Iy va dao
dirc nghé nghiép truyén
thoéng cda Viét Nam va
Qubc té.

(Comply with legal and
ethical principles in the
media industry in Vietnam
and internationally).

nghiép trong linh vuc truyén thong tai Viét Nam va qudc
té.

(Interpret legal and ethical principles in the media
industry in Vietnam and internationally).

PI2.2: Ap dung cac nguyén téc phéap 1y va dao dirc nghé
nghiép véo thyc tifn hoat dong truyén thong tai Viét
Nam va qudc té.

(Apply legal principles and professional ethics in media
praciices in Vietnam and internationally). _]




Chuin dau ra (PLOs)

Chi béo (PIs)

R

PI2.3: Thé hién trach nhiém nghé nghiép va dao duc
truyén théng trong viéc ra quyét dinh va xir Iy tinh
hudng.

(Demonstrate professional responsibility and ethical
conduct in decision-making and problem-solving in

media practices).

PLO3: Giao tiép hiéu qué
trong cac bbi canh truyén
théng khac nhau.
(Effective communication
in various communication

contexts)

PI3.1: Van dung hinh thirc giao tiép phi hop trong céc
béi canh truyén thong khéc nhau.

(Apply appropriate communication types in different
media contexts.)

PI3.2: Xac dinh céc céng cy, phuong phéap giao tiép phu
hop trong mdi trudng truyén thong chuyén nghiép.
(Identify appropriate tools and methods of
communication in a professional media environment).
PI3.3: Giao tiép mot cach thuyét phuc trong céc tinh
hubng ctia nghiép vu truyén thong (vi du: dim phén,
thuyét trinh).

(Communicate persuasively in professional media
contexts, such as negotiations and presentations.)

PLO4: Van dung kién thtc
va cong nghé dé giai quyét
céc vAn dé lién quan dén
truyén thong.

(Apply knowledge and
technology to solve media-
related issues)

PI4.1: X4c dinh cu thé céc tinh hudng can giai quyét
trong bbi canh truyén thong.

(Identify specific situations that need to be addressed in
media contexts).

PI4.2: Tich cuc tiép nhén céng nghé truyén thong hién
dai dé giai quyét cac vén d& truyén théng.

(Proactively adopt modern media technologies to solve
communication problems)

PI4.3: Hoan thién céc giai phap phu hop va logic cho
céc van d& truyén théng,

(Develop effective tackle and logical solutions for media
challenges).

PLO5: Lam viéc hiéu qua
trong mdi truong truyén
théng toan ciu.

(Work effectively in a
global media environment)

PI5.1: Thanh thao ngoai ngit trong cac hoat dong truyén
thong qubc té.

(Demonstrate proficiency in foreign languages for
international media activities)

PI5.2: Cép nhét cic xu hudéng truy&n thong toan cdu
(Stay up-to-date with global media trends)

PI5.3: Stt dung céac cong nghé tién tién dé giai quyét cac

vén dé truyén théng toan cau.




[ Chuin diu ra (PLOs) Chi bzo (PIs) |
'\; (Utilize advanced technologies to solve global media

challenges)

2.2 Ma trén chuan diu ra véi muc tiéu dao tgo

" 2 Chuin diu ra cia CTPT
e PLOl | PLO2 | PLO3 | PLO4 PLOS
POl M L
L PO2 | L H |
i PO3 | H L
PO4 L M
PO L L | H

Ghi chu: L (Low — thdp), M (Medium — trung binh), H (High — cao)
3. KHOI LUONG KIEN THU'C TOAN KHOA: 120 tin chi (kkong bao gom kién thikc
Gido duc quéc phong, Gido duc thé chat va Ky ndng mém)
4. POI TUONG TUYEN SINH VA YEU CAU PAU VAO:
a) La nguoi da tét nghlep THPT hoic teong duong, tham du va trung tuyén (dat yeu
cAu ddu vao) trong ky tuyén sinh dai hoc hé chinh quy vdi mét trong cac t6 hop xét tuyén

sau: Toan, Ly, Hoa (A00); Toan, Ly, Anh (A01); Toan, Van, Anh (D01) hodc cac phuong
thirc xét tuyén riéng ctia Hoc vién Cong nghé Buu chinh Vién thong;

b) Thi sinh 1a ngudi nudce ngoai c6 van bang t6t nghlep tuong dwong van bang tbt
nghiép THPT ciia Viét Nam, c6 du ning luc tiéng Viét va tiéng Anh dé hoc tap va nghién
clry;

¢) C6 trinh d6 tiéng Anh t6i thiéu tir TOEFL iBT 53 diém hogc IELTS 4.5 diém tré
1én dé @ ning lyc hoc tap va nghién ciu (twong duong voi trinh d Bdc 3/6 theo khung
néng lyc ngoai ngit 6 bdc ciia Viét Nam) (thi sinh chua dat yéu céu trinh dg tiéng Anh sé
phdi hoc khéa hoc tiéng Anh ting cuong trong hoc ky ddu tién);

d) Tu nguyén tham gia hoc va cam két dong hoc phi theo quy dinh cta Hoc vién.

5. QUY TRINH PAO TAO
5.1 Quy trinh dao tao

Chuong trinh déo tao dugc thyc hién trong 4 nam gém 8 hoc ky, trong &6 7 hoc ky
tich lity kién thirc tai Hoc vién, 1 ky thyc tap va t6t nghiép.

Sinh vién dugc dao tao theo hoc ché tin chi, 4p dung Quy ché dao tao tin chi hién
hanh ciia BO Gido duc va Dao tao, ciia Hoc vién va Quy dinh t6 churc dao tao hé chét luong
cao cta Hoc vién.

5.2 Cong nhén tot nghiép



Két thuc khéa hoc, sinh vién duge cong nhan t6t nghiép va cip bang Ci nhin
Truyén théng da phwong ti¢n trinh d Dai hoc hé chinh quy — Chit lirgng cao (The
Degree of Bachelor — Multimedia Communication (HONOR)) khi hdi du céc tiéu chuén

theo Quy ché dao tao dai hoc hé chinh quy theo hoc ché tin chi.

6. THANG PIEM: Theo thang diém tin chi

Piém chit (A, B, C, D, F) va thang diém 4 quy dbi twong Gmg dugc sir dung dé danh
gi4 két qua hoc tép chinh thirc. Thang didm 10 dugc st dung dé danh gia diém thanh phan

ctia cdc mén hoc/hoc phén.

" Thang diém (Grading
* scale): 10 ! iém st
Tir 9,0 dén 10,0
From 9,0 to 10,0 At 40
Tix 8,5 dén 8,9
From 8,51089 A 3,7
Tir 8,0 dén 8,4
From 8,0 t0 8,4 Bt 33
Piém dat/Pass Tur7,0 dén 7,9 B 3.0
From 7,0to 7,9 ?
‘Tt 6,5 dén 6,9
From 6,510 6,9 Cr 2,5
Tix 5,5 dén 6,4
From 5,5 to 6,4 C 2,0
Tir 5,0 &n 5,4
From 5,0to 5,4 D+ 15
Tix 4,0 dén 4,9
From 4,0 to 4,9 D 1,0
Khéng dat/ Dudi 4,0 F
Fail Under 4,0 0,0
Loai diém khéng phin mikc (ap dung cho cac hoc phén chi yéu cdu dat, khong tinh vao diém
trung binh hoc tép): T 5,0 diém tro 18n, diém chir 1a P

7. NOI DUNG CHUONG TRiNH PAO TAO (PROGRAM CURRICULUM)

7.1 Céu tric chwong trinh dao tao (Educational Knowledge Structure)

STT| - Khéi kién thirc (Knowledge Structure) © : 6 tin chn/Credlts
1 Klen thu’c giso duc dai cwong (Foundatlon Ifnowledge) 45
1.1 | Kién thitc chung (General Knowledge) 38
1.1.1 | Ly lugn chinh tri (Political Theory) 7
1.1.2 | Tiéng Anh (English) 24
1.1.3 | Tin hoc (Basic Information Technology)
B 1.2 | Kién thirc khoa hoc xd hpi (Social science knowledge)
2 ?én thire gido duc chuyén nghiép (Professional Educational 65
nowledge)
2.1 | Kién thikc co sé nganh (Major Fundamental Knowledge) 34
2.2 | Kién thirc chuyén nganh (Professional Educational Knowledge) 31
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Khéi kién thirc (Knowledge Structure)

S tin chi/Credits

W OND =

STT
3 Thuc tap va Tét nghiép (Internship and Thesis) 10
R ~
| Tong cing 120
7.2 Ni dung chwong trinh dao tao (Program Curriculum)
7.2.1. Khéi kién thirc chung (General Knowledge)
| ss |Leniep(iéy| T
Masomon. | .. = ——— nghigm | o0 nair
TT | Tén mén hoc ICourse Name | hoc/Course chil | Ly - | gaj | Mhye | g|géng dgy
el COde > 7‘7__- Yo 2 i 2 : _hénh $ i ‘aqay
S it [thuyét | tap : .
=i oo [Credit TR | e -
Triét hoc Mac - Lénin (Marxist- Tiéng Viét
! Leninist Philosophy) BASTISO 8 (Vietnamese)
Kinh té chinh tri Mac - Lénin Tiéng Viét
2 | (Marxist-Leninist Political BAS1151 2 (Viéetngmeée)
Economy)
Chu nghta x& hoi khoa hoc Tiéng Viét
3 (Scientific Socialism) BAST152 2 (Vietnamese)
Lich stz Pang Céng san Viét Tikng Viet
4 |Nam (History of the Communist |  BAS1153 2 e Ié
Party of Vietnam) (Vietnamese)
Tu twdng H6 Chi Minh (Ho Chi Tiéng Viét
S Minh Ideology) BAS1122 2 (Vietnamese)
6 |Tiéng Anh (Course 1)_CLC BAS1162_CLC | 8 Tieng Anh
(English)
- A
7 |Tiéng Anh (Course 2)_CLC BAS1163_CLC | 8 Tieng Anh
(English)
.; Tiéng Anh
8 |Tiéng Anh (Course 3)_CLC BAS1164_CLC 8 (English)
Tin hoc co s& (theo chuén Tiéng Anh
quéc té) (Fundamental (English)
9 Informatics (International INT11177_CLC 3
Standard))
~_Téng cong 8
Gido duc thé chat va gido duc quéc phong
[Gigo duc thé chét 1 Tiéng Viét
! (Physical Education 1) BAST106 2 4 26 (Vietnamese)
Gio duc thé chat 2 Tiéng Viét
2 (Physical Education 2) BAS1107 2 4 26 (Vietnamese)
Gigo duc Quéc phéng Tiéng Viét
3| (wilitary Education) BAS1105 | 7.5 (Vietnamese)
Kién thirc cac mén ky ndng
KT nang thuyét trinh Tiéng Viét
1 (Presentation Skills) SKD1101 ! / 8 (Vietnamese)
K1 n&ng lam viéc nhém Tiéng Viét
2 (Teamwork Skills) SKD1102 ! / 8 (Viethamese)
Ki n&ng tao van ban (Document Tiéng Viét
3 | Creation Skills) SKD1103 ! T I8 (Vietnamese)
KT nang lap ké hoach va tb e
4 |chue cdng viéc (Planning and SKD1104 1 7 8 (V-[l-(la?:gn\‘\,;te)
Organizational 'Skills)
K nang giao tiep Tiéng Viét
5 (Communication'Skills} SKD1105 ! / 8 (Vietnamese)
Ki nang gidi quyét van dé Tiéng Viét
6 | (Problem-Solving Skills) SKD1106 ! 7 .8 (Vietnamese)
Ki néng tw duy séng tao Tiéng Viét
7 | (Creative Thinking Skills) SKD1107 ! T |8 (Vietnamese)
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7.2.2. Kién thirc khoa hoc xi hi (Social science knowledge)

; g5 [Lénli6p (tiéy | Thi
ey o Masomon | .o ~|nghiém | \osn ngi
TIT Tgri; mén hoe/Course Name hgc‘lgc_zou’rse . chil . Ly Bai Thye gi%‘ng : dgay
: Code Credit thuyé;, tap. I;ggt;u glang cay. |
Phap luat dai cuong ' Tiéng Vit
i (General Law) BSA1221 2 24 J 6 (Vietnamese)
Marketing cén ban l Tiéng Anh
1 (Fundamentals of Marketing) MAR1322 3 87 8 (English)
Phwong phép luan nghién ctru |
khoa hoc Tiéng Viét
12 (Scientific Research ‘ SKD1108 2 24 6 (Vietnamese)
Methodology)
. Téng cong B

7.2.3. Kién thikc gido duc chuyén nghiép (Professional educational knowledge)

7.2.3.1. Kién thirc co sé nganh (Major fundamental knowledge)

J

EE sk 24 sré‘r 7 o ’ & el a‘; "Thi o e
SR ILT s, Masbmon | b e o nghiém | 2.
TT | Tén'mén hoc/Course Name | hoc/Course | fin ol e i | MThwe | Ngon ngr
. it | S A,.“_gch_ll._.v i L__yé i Bél I hanh . giang day
cregilﬁ _;.t{;m;y ) tép )
Co s& van hoa Viét Nam Tiéng Viét
13 |(Foundations of Vietnamese | MUL1240_CLC | 2 24 6 V."i:‘”g e
Culture) (Vietnamese)
Phap Iuat va Dao dirc nghé
nghiép trong hoat déng "
14 |Truyén thong-Béo chi (Law | MUL13219_CLC| 3 37 | 8 T'E”QI.AQ*‘
and Professional Ethics in (English)
| Media and Journalism) |
Quang céo da phuong tién Tiéng Anh
15 | (Multimedia Advertising) MUL14110_CLC| 2 24 | 6 (English)
Nhap mon truyén thong 2
16 | (Introduction to MUL1381 CLC | 2 24 | 6 TE”QI.A”“
| Communicaion) , (English)
Quay phim Tiéng Viét
17 (Cinematography) MUL1314_7—CLC 3 33 12 __|(Vietnamese)
Ky thuat nhiép anh Tiéng Viét
_18 (Photography Techniques) MUL1313_CLC 3 33 . (Viethamese)
Thiét ké b hoa co ban | Tiéng Anh
19 | (Basic Graphic Desian) MuL1426 CLC | 3 38 |12 (English)
Dién thuyét trwéc cong Tiéng Anh
20 | ohang (Public Speaking) | MUL13100CLC) 2 | 24 | © (English)
Phdng van: Ly thuyét va thuc Tiéng Anh
21 ‘hénh (Interviewing: Theory MUL1399_CLC | 2 24 6 E“gl. r’]‘
and Practice) (English)
Caéng chang va thi trvong Tiéna Anh
22 |truyén thong (Consumers MUL13220_ CLC| 3 37 8 Engli o
! and Media Channels) (English)
Truyén théng va van héa Tiéng Anh
23 |toan cAu (Global Mediaand |MUL13221_CLC| 3 37 8 [‘_?ng"s;‘
Culture) | ‘ | (Engfish)
Hoc phéan tw chon (chon 3 trong 5 hoc phéan: 6 tin chi)
| Thiét ké& san pham truyén . |
24 |théng (Media Product MUL13222 CLC| 2 | 24 | 6 (\,Tift:gn\gi)l
il

Design)




g6 | Lenlop (tidy)

Thi

.| masémen | 0. 4 nghiém
TT | Tén mén hoc/Course Name.| hoc/Course ez figess . | Mhire Ngon ng»
4 . Code chil | Ly, Bai ‘hanh giang day
Credit |thuyet | tap (tié)
Thiét k& twong tac da | P
25 | phuong tién (Interactive MUL1425_CLC | 2 24 6 (\Z'e‘iggnYé‘zte)
Multimedia Design)
Ngén ngt truyén thong Tiéng Viét
G (Media Language) MUL13105_CLC 2 24 6 (Vietnamese)
Quan ly dy an truyén théng Tiéng Viét
21 (Media Project Management) MUL14112_CLC £ 24 6 (Viethamese
Nghé thuat ké chuyén da 4 .
28 |phuong tién (Multimedia MUL1398_CLC | 2 24 | 6 (vTi ;‘ir’]‘gn:’éiz
Storytelling Art) )
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7.2.3.2. Kién thitc chuyén nganh (Professtonal Educational Knowledge)

LA e g6 .| Lén wp k). 'th ; :
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T Tén mdén hoc/Course hoc/Course tir! 5 Thie ’_Ngﬁn _ gﬁ’
Name Code chi/ L é Bai |- hanh | 9iang day
.' V z Credit |[thuyét |tap (ﬂéf) s
T6 chirc sy kién Tiéng Anh
29 (Event Rlanning)_ MUL 14209_CLC 3 33 12 (English)
PR: Chién lvoc va thyc Tiéna Anh
30 |hanh (PR: Strategy and MUL14109_CLC | 3 37 8 'g"gl. r?
Practice) (English)
Quang cao: Chién luoc va
thye hanh Tiéng Anh
31 (Advertising: Strategy and MUL14111_CLC 3 37 8 (English)
Practice)
Kinh té truyén théng Tiéng Anh
32 (Media'Economics) MUL13104_CLC 2 24 6 (English)
Thiét ké truyén théng thi Tiéna Anh
33 |giac (Visual MUL14223 CLC | 3 37 8 E“QI. r?
Communication Design (English)
T chirc s&n xuét video , Tiéng Viét
34 (Video Production) MUL14205_CLC 8 33 12 (Vietnamese)
T& chire san xuat podcast Tiéng Viét
35 (Podcast Production) MUL14206_CLC 8 33 12 (Vietnamese)
Viét va Bién tap da phwong
tién Tiéng Viét
36 (Multimedia Writing and MUL14224_CLC 3 33 12 (Vietnamese)
Editing)
Truyén théng chinh sach - Tiéng Anh
57 (Policy Communication) MUL14207_CLC 2 24 g (English)
Truyén théng ndi bd Tiéng Anh
38 (Internal Communication) MUL14208_CLC 3 33 12 (English)
Chién lwoc truyén thong "
39 | mang x& hoi (Social Media | MUL14225_CLC | 3 37 | 8 T(E:g@l:)h
Strategy) . _ 9
o Téng c@ng £31
7.2.4 Thuec tip va tit nghiép: 10 tin chi/Credits
7.2.4.1 Thuc tdp (Internship):  MUL15226 4 tin chi/Credits

Thyc tp tai cdc doanh nghiép (Implementation in businesses)
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7.2.4.2 TSt nghiép (Graduation): MUL15227 6 tin chi/Credits
3. HUGNG DAN THUC HIEN CHUONG TRINH (PROGRAM
IMPLEMENTATION GUIDE)

8.1 Ké hoach hgc tap chuén (Standard study schedule) (Chi tiét kém theo)

Chuong trinh dao tao Chét luong cao nganh Truyén thong Pa phuong tién ciia Hoc
vién Cong nghé Buu chinh Vién thong dugc thiét ké trién khai trong 8 hoc ky (Tuong tng
4 ndm hoc).

Trinh tu cdc mon hoc, trong toan khung chuong trinh dao tao dugc sip xép tuong
{mg v&i muc ti€u dao tao, tur kién thitc chung, dén kién thirc co s& nganh va chuyén nganh.

(The Honor program in Multimedia communication at the Posts and
Telecommunications Institute of Technology is designed to be completed over eight

semesters equivalent to four academic years).

The standard study process is structured in alignment with the program’s educational
objectives, progressing from general knowledge to major Sfundamental knowledge and then

to professional educational knowledge.)

8.2 Tién trinh hoc tap chuin (Standard study process) (Chi tiét kém theo)
9. MO TA TOM TAT CAC MON HOC (Description of Courses)

9.1 Khéi kién thitc chung (General Knowledge)

S6 thir tw 1-5: Thuc hién theo chuong trinh chuén ctia B§ Gido dyc va dao tao (Conducted
using the standard program of the Ministry of Education and Training).

S6 thir tw 6 -8: Céc hoc phﬁn tiéng Anh, thuc hién theo chuong trinh dao tao chét lugng
cao clia nha truong.

S thi tw 9:

Tén hoc phén: Tin hoc co s (theo chuén quéc t&) (Fundamental Informatics -International
Standard)

M3 hoc phin: INT11177_CLC

S tin chi: 2

Hoc phén tién quyét:

Tém tit ndi dung:

Hoc phén nay cung clp kién thirc nén tang vé xi ly thong tin, phin cing va phin
mém may tinh, mang co ban va cac Gng dung thiét yéu nhu Windows va Microsoft Office.
Sinh vién s& phat trién k¥ ning st dung may tinh va thiét bi ngoai vi, soan thao van ban,
tao bang tinh, thiét ké bai thuyét trinh va khai thac cac dich vu Internet nhu tim kiém thong

tin va thu dién t&. Hoc phan ciing rén luyén k¥ ning lam viéc nhom va quan ly thong tin
hiéu qua. Nhén manh tng dung CNTT trong mdi trrong lam viéc hién dai, sinh vién dugc
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khuyén khich phat trién tu duy s6 chuyén nghiép va tham gia day du cac budi hoc ly thuyét
va thyuc hanh.

(This course provides fundamental knowledge of information processing, cbmputer
hardware and software, basic networking, and essential applications such as Windows and
Microsoft Office. Students will develop skills in using computers and peripheral devices,

creating documents and spreadsheets, designing presentations, and utilizing Internet
services like information searching and email. The course also fosters teamwork and
effective information management. Emphasizing the application of IT in modern work
environments, students are encouraged to adopt a professional digital mindset and actively

participate in all theoretical and practical sessions).
9.2 Kién thirc khoa hoc x3 hoi (Social science knowledge)
S6 thir tw 10:
Tén hoc phan: Phap luat dai cuong (General Law)
M3 hoc phan: BSA1221
S4 tin chi: 2
Hoc phén tién quyét:
Tém tit ndi dung:
Hoc phin cung clp céc kién thirc co ban vé nha nuéc va phap luét néi chung, nha
nuée va phép luat Viét Nam; cac quy dinh cia nhiing nganh luét co ban trong hé théng

phép luat Viét Nam.

(The course provides basic knowledge about the state and law in general, the state
and law of Vietnam; regulations of basic branches of law in the Vietnamese legal system).

S6 thir tw 11:

Tén hoc phin: Marketing cin ban (Fundamentals of Marketing)
M4 hoc phin: MAR1322

S6 tin chi: 3

Hoc phén tién quyét:

Tom tit ndi dung:

Hoc phén gi6i thiéu cho sinh vién nhing hidu biét co ban vé marketing, vai trd cua
marketing trong t4 chirc, nhitng ndi dung co ban clia marketing nhu nghién ctru marketing,
mdi trrdng marketing va hanh vi ngudi tiéu dung. Tu do, ngudi hoc s€ dugce gisi thi€u cac
kién thirc va k¥ ning dac thu cia marketing dé tiép can véi khach hang — thi truong, phén
doan thi trudng, lua chon thi truong muyc tiéu, dinh vi. Hoc phén tp trung glm thiéu 4 cong

cu marketing hon hop dién hinh trong linh vuc kinh doanh san phim dé trién khai chién
luge, ké hoach marketing, gbm: San phim, Gi4, Kénh phin phbi va Truyén thong
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marketing. Hoc phén nay dugc xem la nén tang cho viéc tich Ity cac hoc phén chuyén siu
ctia nganh marketing.

(This course introduces students to the basic concepts of marketing, the role of
marketing within an organization, and key marketing elements such as market research,
the marketing environment, and consumer behavior. Through this foundation, learners will
be introduced to essential marketing knowledge and skills to engage with customers and
markets, including market segmentation, target market selection, and positioning. The
course focuses on the four key components of the marketing mix typically used in product-
based business strategies and marketing plans.: Product, Price, Distribution Channels, and
Marketing Communications. This course serves as a fundamental basis for acquiring more
advanced marketing knowledge in specialized courses within the field.)

S6 thir tw 12:

Tén hoc phén: Phuong phép ludn nghién ciru khoa hoc (Scientific Research
Methodology)

M hoc phén: SKD1108

S6 tin chi: 2

Hoc phan tién quyét:

Tém tét ndi dung:

Hoc phan cung cép cac kién thirc co ban vé cac phuong phap tién hanh thyc hién céc
loai hinh nghién ciru trong hoc tap, nhu bai tap 16n, tiéu luan/dd 4n mon hoc, béo céo khoa
hoc, dd 4n/khéa luan tét nghiép mot céch c6 hé théng va mang tinh khoa hoc. Hoc phan
dugc céu tric thanh 5 phén: Dai cuong vé khoa hoc va nghién ctru khoa hoc; Trinh ty logic
ctia nghién ctru khoa hoc; Phuong phap thu thap, xtt 1y thong tin; Trinh bay két qua nghién
ctru khoa hoc; T8 chirc thuc hién dé tai.

(The course provides basic knowledge about methods for conducting various types of
research in learning, such as assignments, essays/subject projects, scientific reports,
graduation projects/theses in a systematic and scientific manner. T he course is structured
into 5 parts: General information about science and scientific research; Logical sequence

of scientific research; Methods of collecting and processing information, Presentation of
scientific research results; Organization of project implementation).

9.3 Kién thirc co sé nganh (Major Fundamental Knowledge)

S6 thir tw 13:

Tén hoc phin: Co s& vin hoa Viét Nam (Foundations of Vietnamese Culture)
Mz hoc phin: MUL1240_CLC

86 tin chi: 2

Hoc phén tién quyét:
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Tém tét ndi dung:

Hoc phan Co sé vin héa Viét Nam cung cap cho nguoi hoc nhitng kién thirc co ban
vé vin héa Viét Nam dugce xay dung theo mot hé théng hoan chinh tir co' s& ngdn ngit dén
phong tuc, tp quén, tu tudng cia ngum Viét. Hoc phan tap trung vao hai ndi dung co béan:
vin héa va vin hoa hoc, cac thanh td vin hoa nhu: vin hoa nhén thirc, vin héa t churc doi
song tap thé, van hoa td chirc doi song c4 nhan, vin hoa ing x{r véi moi trrdng ty nhién,
viin héa Grng xir v6i moi trudong xa hoi.

(This course provides learners with fundamental knowledge of Vietnamese culture,
structured systematically from linguistic foundations to customs, traditions, and ideologies
of the Vietnamese people. The course focuses on two key aspects. culture and cultural
studies, as well as essential cultural elements such as cognitive culture, collective life
organization, individual life organization, interactions with the natural environment, and

interactions with the social environment).
S6 thir ty 14:

Tén hoc phf?\n: Phdp ludt va Dao dikc nghé nghiép trong hoat dong T ruyén thong-Bdo chi
(Law and Professional Ethics in Media and Journalism)

Ma hoc phdn: MUL13219_CLC

S tin chi: 3

Hoc phén tién quyét:

Tém tit ndi dung:

Hoc ph?ln cung cip kién thic co ban ca Ly luén va thye tién vé cac loai hinh bao chi
(truyén théng va xu hudng phat trién theo hudng hién dai); vé& hé théng phép lut didu
chinh truc tiép cac hoat dong béo chi, truyén thong; dbng thoi cung cip kién thirc nén tang
vé céc khai niém va mdi quan hé giita dao duc va truyén théng, cac quy dinh vé quyén tu
do ngén luén, vé quyén s& hitu tri tué trong linh vuc truyén thong, dic biét trong mdi trudng
truyén théng sb. Ngoai ra, mon hoc ciing dé cap dén céc tiéu chuin dao drc va trach nhiém
x4 hdi trong linh vuc truyén thong, nhitng ndi dung ndy khong chi gitp cho sinh vién c6
cac kién thuc co ban nhét ap dung vao cac Hoc phﬁn chuyén nganh khéc cta ca Khda hoc,
ma con gitp sinh vién 4p dyung cdc nguyén téc phap ly va dao dirc vao qué trinh sang tao
san phém truyén thong, dam bao tuén thu cic quy dinh phap luat va chuin myc dao dirc
khi 4p dung vao thyc tién hoat dong truyén thong ciia Viét Nam va qubc té.

(The course provides basic knowledge, both theoretical and practical, about types of
Jjournalism (traditional and modern development trends); about the legal system that
directly regulates journalism and media activities; at the same time, it provides basic
Jmowledge about concepts and relationships between ethics and media, regulations on
freedom of speech, and intellectual property rights in the field of media, especially in the
digital media environment. In addition, the course also deals with ethical standards and
social responsibility in the field of communication. These contents not only help students
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have the most basic knowledge to apply to other specialized modules of the entire course,
but also help students apply legal and ethical principles to the process of creating
communication products, ensuring compliance with legal regulations and ethical
standards when applied to the practice of communication activities in Vietnam and

internationally.)

S6 the tw 15:

Tén hoc phin: Quéng céo da phuong tién (Multimedia Advertising)
Ma hoc phdn: MUL14110_CLC

S6 tin chi: 2

Hoc phén tién quyét:

Tom tht ndi dung:

Hoc phén trang bi cho sinh vién kién thirc va phuong phap thuc hanh san xuét cac
san phim quang céo da phuong tién. Cu thé, sau khi hodn thanh mén hgc, sinh vién s& nim
vung nhitng kién thirc co ban vé: Khai niém, dic diém va vai trod cla quéng céo; Kién thirc
vé khai niém va dic trung clia quang cdo da phuong ti€n; Céach phan loai cac ky thuat

quang c4o da phuong tién va cac hinh thirc kéu goi hanh dong; Cac bude tao 1ap chién dich
va ké hoach quang c4o; Phan tich quy trinh sing tao quéang céo; Quy trinh san xuét quang
c4o da phuong tién.

(This course equip students with knowledge and methods to practice multimedia
advertising products. Specifically, afier completing this module, students have basic
knowledge of> Concept, characteristics and role of advertising, The module equips students
with conceptual knowledge and characteristics of multimedia/multimedia advertising,
Knowledge of how to classify multimedia advertising techniques and types of appeal,
Knowledge of steps to create campaigns and advertising plans, Analyze the advertising
creative process, Multimedia advertising production processs).

S6 thir tur 16:
Tén hoc phin: Nhip mén truyén thong (Introduction to Communication)
M hoc phén: MUL1391_CLC
S6 tin chi: 2
Hoc phén tién quyét:
Tém tit ndi dung:
Hoc phan cung cép céi nhin tbng quan vé& truyén thong, bao gdm cac khai niém co
ban, lich st phat trién va céc Iy thuyét nén ting. Sinh vién s& dugc tim hidu vé truyén théng
dai chiing, quan hé céng ching (PR) v.v. cling nhu vai tr6 cia truyén thong néi chung trong

x4 hoi. Hoc phén ciing trang bj ky ning phan tich, img dung ly thuyét truyén thong vao
thyuc té @& hiéu tac dong cua truyén théng dbi v4i cong ludn, chinh tri, vdn héa va kinh té.
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(This course provides an overview of communication, covering fundamental
concepts, historical development, and key theoretical foundations. Students will explore
mass communication, public relations (PR), and other related fields, as well as the overall
role of communication in society. The course also equips students with analytical skills
and the ability to apply communication theories in practice to understand the impact of

media on public opinion, politics, culture, and the economy).
S6 thir tw 17:

Tén hoc phin: Quay phim (Cinematography)

M4 hoc phdn: MUL13147_CLC

S6 tin chi: 3

Hoc phin tién quyét:

Tém tit ndi dung:

Hoc phan Ky thudt quay phim cung cép cho ngudi hoc nhiing kién thtc va k§ ning
co ban v trang thiét bi va nhiing cAu tao co ban clia may quay phim. N§i dung ndy s& bao
quat nhitng nguyén ly, chu tao va cach thirc sir dyng mdy quay. Dong thoi, gisi thiéu cac
tinh ning céc loai éng kinh va nhiing thiét bi hé trg may quay. Hoc phan ciing gi6i thiéu
nhiing nguyén thc lién quan téi nghiép vu quay phim co ban; céc thi phap va ky thudt lia
may; cac ky thuét chuyén dong may; két hop v6i cach sir dung va sdp dit 4nh sang dé phuc

vu dugc cong viée trong linh vuc truyén théng hiéu qua nhét.

(This course provides students with fundamental knowledge and skills related to
filming equipment and the basic structure of video cameras. It covers principles,
components, and operational techniques of cameras, as well as the features of different
lenses and supporting accessories. The course also introduces essential principles of
cinematography, including camera movement techniques such as panning and tracking, as
well as the effective use of lighting setups to enhance visual storytelling in media

production.)
S6 thir twr 18:
Tén hoc phan: K§ thut nhiép anh (Photography Techniques)
Ma hoc phén: MUL1313_CLC
S6 tin chi: 3
Hoc phén tién quyét:
Tém tét ndi dung:
Hoc phan nay cung cAp cho sinh vién nhitng kién thitc va k§ ning co ban vé nhiép
anh, bao gbm nguyén ly hoat dong cta may anh, céc loai &ng kinh, cim bién hinh anh va
thiét bi hd tro. Sinh vién s& dugc tim hiéu v& c4c yéu té quan trong trong nhiép 4nh nhu bb

cuc, 4nh sang, mau séc va k¥ thuat phoi sang. Ngoai ra, hoc phin ciing huéng din cac ky
thuét chup anh trong nhidu bdi canh khac nhau, tir nhiép anh chén dung, phong canh dén

15



nhiép anh béo chi va truyén thong. Thong qua thyc hanh, sinh vién s& néng cao kha ning
str dung may &nh va sang tao trong viéc xay dung hinh anh, phuc vu cho cdng viéc trong
Iinh vuc truyén théng da phuong tién.

(This course provides students with fundamental knowledge and skills in
photography, including the principles of camera operation, different types of lenses, image
sensors, and supporting equipment. Students will explore key elements of photography
such as composition, lighting, color, and exposure techniques. Additionally, the course
covers various photography styles, including portrait, landscape, photojournalism, and
media photography. Through practical exercises, students will enhance their ability to
operate cameras and develop creativity in visual storytelling, supporting their careers in

multimedia communication).
S6 thir twr 19:
Tén hoc phén: Thiét ké d6 hoa co ban (Basic Graphic Design)
M3 hoc phin: MUL1426_CLC
Sb tin chi: 3
Hoc phén tién quyét:
Tém tit ndi dung:
Hoc phin gitp ngudi hoc hidu khéi niém co béan vé thiét k& @b hoa, céc dinh dang
phé bién cia dd hoa may tinh, hiéu cac nguyén ly thiét ké dd hoa co ban va cac budc trong
quy trinh thiét ké san phim d6 hoa. Mén hoc s& cung cAp cho sinh vién céc k§ nang va klen

thirc dé thuc hién thiét ké san phim dd hoa. Hoc phan bt dau bing churong 1 tong quan vé
thiét k& @b hoa co ban vé cac khai niém co ban vé thiét ké d6 hoa. Nhé duge cc dinh dang
phd bién ctia @6 hoa may tinh. Chuong 2 gidi thi¢u v& mét s6 nguyén 1y thiét ké b hoa co
ban dé cdp dén cac nguyén 1y thiét ke dd hoa co ban. Tiép theo d6, chuong 3 gi6i thidu vé
quy trinh thiét ké san pham dd hoa vé céac budc trong quy trinh thiét ké san pham dd hoa.

(This course introduces students to fundamental concepts of graphic design, common
digital graphic formais, basic design principles, and the steps involved in the graphic
product design process. It equips students with the knowledge and skills necessary to create
graphic design products. The course begins with Chapter 1, which provides an overview
of graphic design, covering essential concepts and commonly used digital graphic formats.
Chapter 2 introduces key design principles, discussing fundamental guidelines for effective
visual communication. Finally, Chapter 3 focuses on the design process, outlining the
essential steps involved in creating a graphic design product.)

S6 thit tir 20

Tén hoc phan: Dién thuyét tru6e cong ching (Public Speaking)
M3 hoc phin: MUL13100_CLC

Sé tin chi: 2
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Hoc phén tién quyét:
Tém tht noi dung:

Hoc phén Dién thuyét truée cong ching cung cép cho ngudi hoe hidu biét co ban vé
khai niém, lich st dién thuyét truéc cong chiing; vai tro va phan biét cac dic diém cua dién
thuyét truée cong ching. Hoc phan huéng din cac k¥ nang x4y dung bai dién thuyét va

x4y dung phong céch dién thuyét. Tir d6, hoc phin cung cAp phuong phap thuc hién dién
thuyét triréc dam dong va cach thirc xit Iy céc tinh hudng phét sinh trong khi dién thuyét.

(This course provides students with fundamental knowledge of the concept and
history of public speaking, its role, and the distinguishing characteristics of effective public
speaking. The course guides students in structuring speeches and developing their
speaking style. Additionally, it offers practical methods for delivering speeches in front of
an audience and handling unexpected situations during presentations).

S6 thi tw 21
Tén hoc phin: Phéng vén: Ly thuyét va thuc hanh (Interviewing: Theory and Practice)
Ma hoc phin: MUL1399_CLC
Sé tin chi: 2
Hoc phén tién quyét:
Tém tét ndi dung:
Hoc phén nay glup ngudi hoc ¢ nhung kién thitc co ban v& ly thuyét va hoat dong

thuc tién ctia phong vén trong linh vuc truyén théng. Hoc phén con glup sinh vién kién
thirc v& loai hinh phéng vén va cac k§ ning d& thuc hién mot bai phong van.

(This course provides students with fundamental knowledge of the theories and
practical applications of interviewing in the field of media. It also equips students with an
understanding of different types of interviews and the essential skills required to conduct

effective interviews).
S6 thir twr 22
Tén hoc phin: Cong chung va thi trudng truyén thdng (Consumers and Media Channels)
M4 hoc phdn: MUL13220_CLC
Sé tin chi: 3
Hoc phén tién quyét:
Tém tit ndi dung:

Hoc phén nay gidi thiéu cho sinh vién ly thuyét va thuc tién vé mbi quan hé gitta
cong ching va thij truong truyén théng. Sinh vién s& dugc trang bi kién thirc va k¥ ning
nhiam khéam phé cach nguorl dung tuong tac va bi anh hudng béi cac kénh truyén théng,

dic biét 1a cac kénh truyen thong sb. Hoc phén ciing trang bi cho sinh vién kién thue, k¥
ning dé phén tich dir liéu vé thai do, hanh vi ctia ngudi ding ciing nhir &nh huéng ctia ting
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loai hinh truyén thong dén nhan thtc thuong hiéu hay quyét dinh mua hang ctia ngudi tiéu
dung. Ttr nhiing kién thirc, k¥ ning do, sinh vién co thé xay dung nhitng dinh hudng cac
chién luge truyén thong, quang céo tiép cén ting nhom dbi twong ngudi ding hiéu qua
nhét.

(This course introduces students to the theory and practice of the relationship
between the public and the media market. Students will be equipped with the knowledge
and skills to explore how consumers interact with and are influenced by various media
channels, examining their choices, preferences, and the impact of these channels on
purchasing decisions and brand perceptions. Students could develop communication and

advertising strategies for each target consumer group).

S6 thir twr 23

Tén hoc phén: Truyén thong va vin héa toan clu (Global Media and Culture)
M4 hoc phin: MUL13221_CLC

Sb tin chi: 3

Hoc phén tién quyét:

Tém tét ndi dung:

Hoc phan nay cung cip cho sinh vién cai nhin toan cdnh vé& cach truyén thong anh
hudng dén vin héa, xa hoi va kinh té trén toan thé gidi; cach toan ciu hoa thic ddy su giao
thoa van hoa va sy phat trién cta cac nganh cong nghiép truyén théng dua trén mo hinh va
ly thuyét nghién ctru truyén thong. Hoc phén cling dé cap dén vai trd ctia cong nghé sb,
mang x3 héi va cic nén tang truyén théng méi trong viéc dinh hinh vin hoa toan ciu; phéan
tich vai tro tro cla cac tép doan truyén thong 16n, chinh sach truyén thong quéc té va quyén
kiém soét thoéng tin. Sinh vién s& dugc trang bi cac k¥ nédng va kién thirc can thiét dé séng
va 1am viéc trong mdi trudong da dang viin hoa va chuyén dbi sb.

(This course provides students with a comprehensive overview of how media
influences culture, society, and the economy worldwide, as well as how globalization

fosters cultural exchange and drives the growth of media industries based on
communication research models and theories. The course also explores the role of digital
technology, social media, and emerging media platforms in shaping global culture, while
analyzing the influence of major media corporations, international media policies, and
information control. Students will be equipped with the essential skills and knowledge to
navigate and thrive in culturally diverse and digitally transforming environments.)
S6 thir tr 24
Tén hoc phin: Thiét ké san phdm truyén thong (Media Product Design)
M hoc phan: MUL13222_CLC
S4 tin chi: 2
Hoc phén tién quyét:
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Tém tit ndi dung:

Hoc phén nay cung cap cho sinh vién kién thirc va k¥ ning co ban trong thiét ké va
san xuét cac san phim truyén thong trén nhiéu nén tang khéac nhau. Sinh vién s& tim hiéu
quy trinh séng tao tir y tudng dén hoan thién san pham bao gdm nghién ctru d6i tuong muc
tiéu, x4y dung ndi dung, lya chon phuong tién truyén tai va ing dyng céc cong cu thiét ké
truyén thong. Hoc phén tip trung vao viéc két hop hinh anh, van béan, 4m thanh va video
dé tao ra c4c san phém truyén théng hiéu qua, dép ung nhu cdu cia thi trudng va chién
lugc truyén thong. Thong qua cac bai tip thyc hanh, sinh vién s€ phat trién tu duy sang tao,
kha nang lam viéc nhom va ting dung cong nghé trong thiét ké truyén thong hién dai.

(This course provides students with fundamental knowledge and skills in designing
and producing media products across various platforms. Students will explore the creative
process from concept development to final production, including audience research,
content creation, media selection, and the application of media design tools. The course
emphasizes the integration of images, text, audio, and video to create effective media
products that align with market demands and communication strategies. Through practical
exercises, students will develop creative thinking, teamwork skills, and the ability to apply

technology in modern media design).

S6 thir tw 25

Tén hoc phan: Thiét ké twong tac da phuong tién (Interactive Multimedia Design)
M3 hoc phan: MUL1425_CLC

Sé tin chi: 2

Hoc phén tién quyét:

Tém tit ndi dung:

Hoc phén nay cung cAp cho sinh vién kién thue nén tang va k§ néing thuc hanh trong
thiét ké cac san phdm da phuong tién c6 tinh tuong tac. Sinh vién s& tim hidu v& nguyén
the thibt ké trai nghiém ngudi ding (UX), giao dién ngudi ding (UT), ké chuyén twong tac
va chién Irgc thu hat ngudi ding trong mdi trudng s6. Noi dung hoc phin bao gbm céc
dinh dang da phuong tién tuong tic nhu website, ing dung di dong, bai thuyét trinh tuong
tac va cac san phém sb c6 tinh twong tac cao. Thong qua cdc du &n thyc hanh, sinh vién s&
hoc cach két hop hinh &nh, am thanh, hoat hinh va yéu t twong tac dé tao ra ndi dung hép
dan, than thién véi ngudi dung. Hoc phin ciing nhén manh vao kiém thir tinh kha dung va
phuong phap thiét ké 1iy ngudi ding lam trung tdm @& dam bao hiéu qua truyén thong va
thu hit khén gia.

(This course provides students with fundamental knowledge and practical skills in
designing interactive multimedia products. Students will explore the principles of user
experience (UX) and user interface (Ul) design, interactive storytelling, and digital

engagement strategies. The course covers various interactive media formats, including
websites, mobile applications, interactive presentations, and digital installations. Through
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hands-on projects, students will learn how to create engaging and user-friendly interactive
content by combining visuals, audio, animation, and interactivity. The course also
emphasizes usability testing and user-centered design approaches to ensure effective

communication and audience engagement).

S6 thir tw 26

Tén hoc phin: Ngdn ngit truyén théng (Media Language)
M4 hoc phan: MUL13105_CLC

S6 tin chi: 2

Hoc phén tién quyét:

Tém tit ndi dung:

Mbén hoc cung cip théng tin cho sinh vién vé 1y thuyét ngbn ngft néi chung va ngodn
ngit truyén thong néi riéng. Mon hoc cung cép cho ngudi hoc vé k¥ niing tiép nhén, sdng
tao cac san phim truyén thong bing ngdn ngit trén moi loai hinh bao chi va phuong ti¢n
duoc st dung dé truyén thong, quang cao (Pano, bién hiéu, béo hinh, bao néi...).

(This course provides students with knowledge of general language theories and the
specific characteristics of communication language. It equips learners with the skills to

interpret and create media content using language across various types of. journalism and
communication platforms, including advertising mediums such as billboards, signage,

television, and radio).

Sé thir tw 27

Tén hoc phan: Quén Iy dy 4n truyén théng (Media Project Management)
M4 hoc phén: MUL14112_CLC

Sé tin chi: 2

Hoc phén tién quyét:

Tom tit ndi dung:

Mén hoc cung cép Iy thuyét va k¥ ning phan tich, 14p ké hoach, tb chirc va quén ly,
giam sat qué trinh phat trién cta dy 4n truyén thong nhim dam bao cho du 4n hoan thanh
dng thoi gian, trong pham vi ngan sach da dugc duyét. Mon hoc gidp sinh vién biét cach
14p du 4n, thuc hién viéc quan ly du an hodc tu véAn dam bao chét lrong, dat dugc muc tidu
cu thé ctia du 4n va cdc muc dich dé ra vé thoi gian, ngan sach, nhan lyc. Mdn hoc ciing
cung cép céc kién thirc va k¥ ning du doan, phong ngira, xir ly céc rui ro ¢ thé gip phai
trong qua trinh thyc hién du an.

(This course provides students with theories and skills in analyzing, planning,
organizing, managing, and supervising the development process of media projects to

ensure timely completion within the approved budget. It equips students with the ability to
develop project plans, manage projects effectively, or provide consultancy to ensure
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quality while achieving specific project objectives regarding time, budget, and human
resources. Additionally, the course offers knowledge and skills in predicting, preventing,

and handling potential risks during project execution).

S6 thir twr 28

Tén hoc phin: Nghé thuat ké chuyén da phuong tién (Muitimedia Storytelling Art)
M4 hoc phin: MUL1398_CLC

86 tin chi: 2

Hoc phén tién quyét:

Tém tét ndi dung:

Mo6n hoc gi6i thiéu nhiing tdc dong cia “ké chuyén” trén cac phuong tién truyén
théng khac nhau va moi quan hé clia chung véi céc td chirc truyén théng dién tir dia phuong
va todn cau, v4i khén gia va cdc sy kién. Sinh vién s€ nghién ctu va phan tich tac ddng cua
tinh tich hop va ap dung cac Transmedia trong ké chuyén (ké chuyén trén nhidu phuong
tién truyén thong) dén tuong lai cuia truyén théng da phuong tién.

(This course introduces the impact of storytelling across various media platforms and
its relationship with local and global electronic media organizations, audiences, and

events. Students will study and analyze the effects of integration and the application of
transmedia storytelling narratives spread across multiple media formats) on the future of

multimedia communication).

9.4 Kién thirc chuyén nganh (Professional Educational Knowledge)
S6 thir twr 29

Tén hoc phin: Tb chirc sy kién (Event Planning)

M4 hoc phin: MUL 14209_CLC

S6 tin chi: 3

Hoc phén tién quyét:

Tém tit ndi dung:

Hoc phin nay hudng t6i viéc gidi thiéu cho sinh vién v& céc kién thirc va k§ ning td
chirc sy kién, v6i cac loai sy kién khac nhau s& c6 nhiing tinh hubng khéc nhau doi héi
nguoi lam PR phai 1€n ké hoach phu hop dé dam bao sy kién dién ra thanh cong, g6p phén
nang cao hinh anh thuong hiéu, td chitc va tao dung dugc mdi quan hé t6t dep véi gidi

truyén théng. Hoc phén con gitp sinh vién mé& rong cai nhin vé k¥ ning quan ly, 1ap ké
hoach va thyc thi trong céc bbi canh tir cép do sy kién tAm quéc gia dén cac sy kién quy

md nho, cac loai sy kién khéc nhau.

(This course introduces students to the knowledge and skills required for organizing
events. Different types of events present unique challenges, requiring PR professionals to
develop appropriate plans to ensure successful execution. Effective event management
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contributes to enmhancing brand image, strengthening organizational reputation, and
fostering positive relationships with the media. Additionally, the course helps students

expand their understanding of management, planning, and execution skills across various
event scales, from national-level events to smaller-scale gatherings, covering different

types of events).

S6 thir tr 30

Tén hoc phan: PR: Chién lugc va thyc hanh (PR: Strategy and Practice)
M hoc phén: MUL14109_CLC

S6 tin chi: 3

Hoc phén tién quyét:

T6m tit ndi dung:

Hoc phén cung chp kién thirc va k§ néng thuc tién v& quan hé céng chting (PR). Sinh
vién s& duge tim hiéu tong quan v& su phat trién ciia PR, méi trudng canh tranh trong linh
vuc truyén thong va mac do tiép nhén cta cong chung d6i véi cac chién dich truyén thong.
Mon hoc trang bi cho sinh vién k¥ ning l4p ké hoach va trién khai chién lugc truyén thong,
tir viée xéac dinh dbi twong muc tiéu, xay dung thong di€p, lua chon kénh truyén thong, dén
quan ly va thuc thi cac chién hrge mot cach hiéu quéa. Ngoai ra, mdn hoc con giup sinh vién
1am quen v6i cic cong cu truyén thong sb va truyén thong x4 hdi. Pic biét, sinh vién s& c6
co hdi tham gia vao céc dy an thuc té dé ing dung ly thuyét vao thuc hanh, tir 46 nang cao
kha ning tu duy chién luoc va xi 1y tinh hudng trong nganh PR.

(The course provides knowledge and practical skills in public relations (PR).
Students will gain an overview of PR development, the competitive media landscape, and
audience reception of communication campaigns. This course equips students with the
ability to plan and implement communication strategies, including identifying target
audiences, crafiing messages, selecting media channels, and effectively managing and
executing strategies. Additionally, students will be introduced 1o digital and social media
communication tools. Notably, they will have the opportunity to engage in real-world
projects, applying theoretical knowledge to practice, thereby enhancing strategic thinking
and problem-solving skills in the PR industry).

S6 thir ty 31
Tén hoc phin: Quang céo: Chién lugc va thuc hanh (Advertising: Strategy and Practice)
M hoc phén: MUL14111_CLC
Sé tin chi: 3
Hoc phén tién quyét:
Tém tit ndi dung:
Hoc phén Quang céo: chién luge va thuc hanh cung cép cho ngudi hoc nhitng xu
huéng méi cta thi trudng quang céo thé gi6i va Viét Nan; vai trd va lich st hinh thanh,
22
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phat trién cda chién lugc quang céo. Hoc phén khai quat cac bude co ban ctia viéc hoach
dinh chién lwgc quéng céo, trang bi cho sinh vién cac kién thirc, k¥ ning xdy dung chién

lugc quang cédo hoan thién.

(This course provides the latest trends in the global and Vietnamese advertising
markets; the role and history of advertising strategy development. T} he focus of this course
is also to provide an understanding of advertising practice, the opportunity to explore
creative aspects of advertising strategy and the outlines of basic steps in advertising
planning).

S6 thir tur 32

Tén hoc phan: Kinh té truyén thong (Media Economics)
M3 hoc phin: MUL13104_CLC

S4 tin chi: 2

Hoc phan tién quyét:

Tém tét ndi dung:

Hoc phan nay cung clp cho ngu’(n hoc kién thirc co ban vé ciu tric, chirc ning va
muc tiéu kinh té ctia hoat dong truyén théng. Trén co s& d6 ngudi hoc cb thé g1a1 thich
duge cac loai hinh thi trudmg va hién tugng canh tranh dugc hinh thanh cho truyén thong
va théng qua truyén théng nhu thé nao. Trong tam ctia hoc phén tap trung vao cic ndi dung
chinh: cu tric, chitc ning va quy mé cia khu vuc kinh té truyén théng; cac pham tru kinh
té hoc sit dung trong viéc phan tich khu vuc kinh té truyén thong; phan tich c4c san phdm
truyén thong trong viing giao thoa gitta quan 1y nha nuéc va kinh té thi trudng; cu tric thi

trudng truyen thong- khuynh hudng tap trung thi trudng; chu trac va chirc nang cua cac
cong ty truyén théng va cubi ciing 14 sy chuyén dbi kinh té ciia hé théng truyén thong.

(This course provides learners with fundamental knowledge about the structure,
functions, and economic objectives of communication activities. Based on this foundation,
Jearners will be able to explain how different market types and competitive phenomena are
formed for and through communication. The course focuses on key topics, including: the
structure, functions, and scale of the media economy; economic categories used in
analyzing the media economy; analysis of media products at the intersection of government
regulation and market economy; media market structure and market concentration trends;
the structure and functions of media companies; and finally, the economic transformation

of the media system.)
SH thir twr 33
Tén hoc phin: Thiét ké truyén thong thi gidc (Visual Communication Design)
Ma hoc phén: MUL14223_CLC
S6 tin chi: 3
Hoc phén tién quyét:
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Tém tit ndi dung:

Hoc phén nay giéi thiéu cac nguyén tic va quy udc lién quan dén viéc dién giai va
tao dung y nghia thdng qua biéu dat hinh &nh. Truyén thong thi gidc dwa trén viéc taora y
nghia théng qua hinh anh va van ban, dong vai tro quan trong trong thé glorl hién dai, noi
phuong tién truyén thong va hinh anh chi phdi manh mé&. Nguoi lam truyén théng thi gidc
cin c6 hidu biét sau sic vé phat trién y twdng, quy trinh thiét k&, kiéu chtr, tao dung hinh
anh va cach thic truyén dat thong tin bang hinh 4nh. Sinh vién s& hoc cich tu duy va lam
viéc nhu mot nha thiét k& thi gi4c théng qua cac bai hoc thuc hanh va trai nghiém thyc té

theo dinh hwéng nganh nghé.

(This unit introduces the principles and conventions associated with the
interpretation and production of meaning through visual representation. Visual
Communication is based on the creation of meaning through image and text and this plays
a critical role in our contemporary world which is visually and media driven. Visual
communicators require a deep understanding of conceptual development, design process,
typography and image making, and how image-based communication occurs. You will
Jearn how to think and operate as a visual designer and a series of industry-focused

experiences).

S6 thir twr 34

Tén hoc phdn: T chirc sén xudt video (Video Production)
M hoc phin: MUL14205_CLC

S6 tin chi: 3

Hoc phén tién quyét:

Tém tit nbi dung:

Hoc phin nay cung cép cho sinh vién kién thirc va k¥ niing quan trong trong viéc
14p ké hoach, td chirc va quan ly quy trinh san xuét video. Noi dung bao gbm céc giai doan
chinh ctia san xuét video: tién ky (x4y dung y tudng, viét kich ban, 14p ngan s4ch, 1n lich
trinh), quay phim (dao din, ghi hinh, quén 1y ekip) va hau ky (dyng phim, thiét ké am
thanh, hiéu ing hinh anh). Sinh vién s€ tim hiéu vé quy trinh 1am viéc chuyén nghiép, cach
pho1 hop nhém va xur ly cac vén d& phét sinh trong qua trinh sén xuét. Thong qua céc du

an thye hanh, sinh vién s& c6 co hdi ap dung kién thirc vao viéc quan ly nguon luc san xuét,
kiém soét chét luong va phét trién nodi dung video trén céc nén tang truyén thong khéc

nhau.

(This course provides students with essential knowledge and skills in planning,
organizing, and managing video production processes. It covers key stages of video
production, including pre-production (concept development, scripting, budgeting, and
scheduling), production (filming, directing, and managing crews), and post-production
(editing, sound design, and visual effects). Students will learn about industry-standard
workflows, team coordination, and problem-solving in video production. Through hands-
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on projects, they will gain practical experience in managing production resources,
ensuring quality control, and delivering video content for various media platforms).

S6 thir tw 35

Tén hoc phén: Té chirc san xut podcast (Podcast Production)
M3 hoc phin: MUL14206_ CLC

S4 tin chi: 3

Hoc phén tién quyét:

Té6m tit ndi dung;

Hoc phén khéi quat vé podcast tir khai niém, lich sir ra doi, vai tro, ddc diém, dic
trung, uu nhuoc diém, cac dang cho dén chi tiét ting thanh t6 ctia 4m thanh téng hop trong
podcast: 101 néi, tiéng d6ng, Am nhac; cac ky thudt dung va bién tdp am thanh; k§ thuét
doc, ndi trén podcast; t8 chirc san xuit podcast.

(The course provides an overview of podcasts, covering concepts, history, roles,
characteristics, advantages and disadvantages, and different podcast formats. It delves
into the key elements of composite sound in podcasts, including speech, sound effects, and
music. Additionally, the course explores audio editing and production techniques, voice
delivery skills for podcasting, and podcast production management).

S6 thit tu 36

Tén hoc phén: Viét va Bién tip da phuong tién (Multimedia Writing and Editing)
M3 hoc phin: MUL14224_CLC

S4 tin chi: 3

Hoc phén tién quyét:

Tém tit ndi dung:

Hoc phin ndy trang bi cho sinh vién kién thic va k§ niing cin thiét dé viét va bién
tdp ndi dung cho c4c san pham truyén théng da phuong tién. Sinh vién s& dugc hoc cic ky
ning viét tin, bai cho phat thanh, truyén hinh, podcast, video va website. Hoc phin ciing
tap trung vao cac k¥ thuét bién tip vén ban, hinh anh, 4m thanh, video va db hoa théng tin
dé nang cao hiéu qua truyén thong. Thong qua cac bai tap thuc hanh, sinh vién s& phat trién
kha ning tu duy sing tao, cd chiéu siu trong viét va bién tdp ndi dung dap ‘mg nhu cau cla
cong chung trén mdi trudng truyen thong s6.

(This course equips students with the essential knowledge and skills for writing and
editing content for multimedia communication products. Students will learn how to write
news and articles for radio, television, podcasts, videos, and websites. T he course also

focuses on editing techniques for text, images, audio, video, and infographics to enhance
communication effectiveness. Through practical exercises, students will develop creative
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and in-depth thinking in writing and editing content that meets audience demands in the
digital media environment).
S thir tw 37
Tén hoc phén: Truyén théng chinh sach (Policy Communication)
M4 hoc phdn: MUL14207_CLC
S6 tin chi: 2
Hoc phén tién quyét:
Tém tit ndi dung;
Hoc phin gitp ngudi hoc hiéu nhitng nguyén tc co ban cia truyén thong chinh
sach, bao gdm hiéu va phan tich cac vén dé lién quan dén chinh sach, soan thao thong diép
nhém muc tiéu dén ddi tugng muyc tiéu va chién lugc thu hat cong ching. Mén hoc s& cung

cAp cho sinh vién céc k¥ ning va kién thirc dé phat trién cdc chuong trinh truyén théng va
quan hé cong chiing hiéu qua cho cac sang kién hodc van dé lién quan dén chinh séch.

(This course equips students with fundamental principles of policy communication,
including understanding and analyzing policy-related issues, crafiing targeted messages
for specific audiences, and developing strategies for public engagement. It provides
students with the necessary skills and knowledge to design and implement effective
communication and public relations programs for policy initiatives or policy-related
issues).

S6 thir ty 38
Tén hoc phén: Truyén thong noi bd (Internal Communication)
M3 hoc phin: MUL14208_CLC
S tin chi: 2
Hoc phin tién quyét:
Tém tét ndi dung:
Hoc phén nay huéng téi viée gidi thigu cho sinh vién v& linh vuc truyén thong ndi
bo, vai tro cua truyén thong ndi bd trong cac td chirc, méi quan hé gifra truyén thong ndi
bd va van hoa td churc, cach thirc x4y dung chién luoc truyen thong ndi bd. Bén canh 40,

hoc phén ciing cung cip cho sinh vién céc k¥ nang cAn thiét nhu k§ ning xdy dung ndi
dung, k¥ ning viét, k¥ ning ké chuyén va k§ nang td chire cac su kién ndi bo.

(This course introduces students to the field of internal communication, its role within
organizations, and the relationship between internal communication and organizational
culture. It explores the processes involved in developing an internal communication
strategy. Additionally, the course equips students with essential skills such as content

development, writing, storytelling, and organizing internal events).
Sé thir ter 39
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Tén hoc phan: Chién lugc truyén théng mang xa hdi (Social Media Strategy)
M3 hoc phin: MUL14225_CLC
S6 tin chi: 3
Hoc phén tién quyét:
Tém tit ndi dung:
Hoc phin nay khong chi gitp sinh vién c6 duge hidu biét chuyén séu vé cac nén
tang mang x& hoi ma con hudng sinh vién tiép cén véi céc cong cu va k¥ thudt trong viéc

xay dung, trién khai va dénh gia chién lugc truyén thong x3 hoi. Sinh vién s& ¢ co hoi
thyc hanh trén cac nén tang mang xa hoi moi dé co6 thé thich ting v6i sy phat trién khéng

nging cua cong ngh¢.
(This course not only provides students with in-depth knowledge of social media
platforms but also equips them with tools and techniques for developing, implementing,

and evaluating social media strategies. Students will have the opportunity to practice on
emerging social media platforms, enabling them to adapt to the ever-evolving

technological landscape).
S6 thir twr 40
Tén hoc phin: Thyc tép (Internship)
M3 hoc phin: MUL15226_CLC
S tin chi: 4
Hoc phén tién quyét:
Tém tit ndi dung:
Hoc phan gitp sinh vién 4p dung kién thtc va k¥ ning di hoc vao méi truong lam
viéc thyc té trong linh vyc truyén thong da phwong tién. Sinh vién s& ¢6 co hdi lam viéc tai
c4c co quan béo chi, truyén thong. Hoc phén nhim rén luyén k§ ning nghé nghiép, nang

cao tu duy sang tao, k¥ néng giao tiép va 1am viéc nhom, dbng thoi gitp sinh vién hiéu rd
hon vé méi trudng lam viéc chuyén nghiép, dao dic nghé nghiép va xu huéng phat trién

cla nganh.

(This course allows students to apply their acquired knowledge and skills in a real-
world multimedia communication environment. Students will have the opportunity to work
at media agencies, journalism organizations, broadcasting stations, advertising and public
relations firms, or digital media platforms. This course aims to enhance professional skills,
foster creativity, improve communication and teamwork abilities, and provide students
with a deeper understanding of the professional work environment, ethical standards, and

industry trends).
S6 thir twr 41
Tén hoc phén: Tt nghiép (Graduation)
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M3 hoc phan: MUL15227_CLC
Sé tin chi: 6

Hoc phén tién quyét:

Tém tht ndi dung:

Hoc phén gitip sinh vién tbng hop, van dung kién thire va k¥ ning da hoc dé thyc hién
mét dy 4n hodc nghién ciru chuyén sau trong linh vuce truyen thong da phurong tién. Sinh
vién sé tu Iya chon dé tai phit hop, xdy dung ké hoach trién khai, thuc hién va bao vé truéce
hoi déng dénh gid. Hoc phan nhim rén luyén tu duy phan bién, kha néng nghlen clru doc
14p, sang tao va g1a1 quyét vin dé thuec tién, ddng thoi gitp sinh vién chuén bi t6t hon cho

cong viéc hodc tlep tuc hoc 1én cac béc cao hon.

(This course that enables students to synthesize and apply their acquired knowledge
and skills to conduct an in-depth project or research in multimedia communication.
Students will select an appropriate fopic, develop an implementation plan, execute their
work, and present their findings before an evaluation committee. This course aims to
enhance critical thinking, independent research, creativity, and problem-solving abilities
while preparing students for professional careers or further academic pursuits). /
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A

NH HOC TAP CHUONG TRINH CHAT LUQ'NG CAO
ANH TRUYEN THONG DA PHUONG TIEN

(STANDARD STUDY SCHEDULE)

\SNAM-HOC leé NHAT NAM HOC THU HAI
Tén mén hoc/hocphar— S5 TC Hoc ky Tén mén hoc/hoc phan S5 TC Hoc ky
1 English Course 1_CLC 8 HK1 1 Chli nghia xa hoi khoa hoc 2 HK3
2 Phap luat dai cuong 2 HK1 2 English Course 3_CLC 8 HK3
3 Triét hoc Mac-Lénin 3 HK1 3 Quay phim 3 HK3
4 Tin hoc cd s& (theo chudn qudc t&) 3 HK1 4 Phuong phép ludn NCKH 2  HK3
5 Gio duc thé chat 1 HK1 5 Thiét k& dd hoa cd ban 3 HK3
6 Gido duc qudc phong HK1
[16 ] [[18 ]

7  Kinh t& chinh tri Mac-Lénin 2 HK2 6 Tu tudng H6 Chi Minh 2 HK4
8 Marketing cdn ban 3 HK2 7 Quang cao da phudng tién 2  Hk4
g English Course 2_CLC 8 HK2 8 Nhap mdn truyén théng 2 HK4
10 Ky thuét nhiép anh 3 HKR 9 ;';i'; ';’zgt" 26?13°Tf5;é?19:h%23?é§'; b 3 K
11 Gido duc thé chét 2 HK2 10 Truy@n thdng va vén hda toan cau 3 HK4

11 Thiét ké truy@én thdng thi giac 3 HK4

12 Cd sd van hda Viét Nam 2 HK4

NAM HQC THU BA NAM HOC THU TU
Tén mén hoc/hoc phéan S8 TC Hoc ky Tén mdn hoc/hoc phan S8 TC Hoc ky
1 Phong vén: Ly thuyét va thuc hanh 2 HK5 1 TO chifc san xuét video 3 HK?7
2 Lich sir Dang cong san Viét Nam 2 HK5 2 Chién lugc truyén théng mang xa hdi 3 HK7
3 Dién thuyét trudc cdng ching 2 HK5 3 PR: Chién lugc va thuc hanh 3 HK7
4 Kinh té& truyén thong 2 HK5 4 TG chirc sy kién 3 HK7
5 Cbng chlng va thi trudng truyén thong 3 HK5 5 1 hoc phan tu chon (*) 2 HK7
6 Truyén thdng ndi bo 3 HK5
7 1 hoc phan ty chon (*) 2 HK5
[[16 | [14 ]

8 Truygn thdng chinh sach 2 HK6 6 Thuc tép 4  HK8
9 T6 chirc san xuat podcast 3 HK6 7 T6t nghiép 6 HK8
10 Viét va bién tap da phudng tién 3 HK6
11 Quang cdo: Chién ludc va thuc hanh 3 HK6
12 1 hoc phén ty chon (*) 2 HK6

(*) Cac hoc phan tu’ chon:

Thiét k& san phdm truyén théng

Thiét ké tuong tdc da phuong tién
Ngbn ngif truyén théng

Quan Iy dur an truyén théng

Nghé thuét k€ chuyén da phuong tién

N NN NN

Téng sd TC
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